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NHTSA Funding Condition

ÁRequires State Participation in 3 NHTSA National 

Waves

ÁMay 15 ïJune 4 Click It or Ticket

ÁAugust 16 ïSeptember 4 Drive Sober or Get Pulled Over

ÁDecember 13 ï31 Drive Sober or Get Pulled Over
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Drive Sober or Get Pulled Over Advertising

Total Budget - $3,248,000

Á Statewide Media Campaign - $650,000

Á Professional Sports Marketing - $1,900,000

Á Major College Sports Marketing - $432,000

Á TV Sports Campaign - $216,000

Á Campaign Development - $50,000
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St. John & Partners ïJacksonville FL.
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Statewide Media Campaign
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Professional Sports Marketing

Á Basketball

Á Orlando Magic

Á Miami Heat

Á Baseball

Á Tampa Bay Rays

Á Miami Marlins

Á Hockey

Á Tampa Bay Lightning

Á Florida Panthers

Á Football

Á Miami Dolphins

Á Jacksonville Jaguars

Á Tampa Bay Buccaneers

Á NASCAR

Á Miami-Homestead

Á Daytona
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Major College Sports Marketing

Á Florida State University

ÁUniversity of Florida

ÁUniversity of Miami



Florida Department of Transportation

Major College Sports Marketing
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TV Sports Campaign
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